












学校编码：10384                                       分类号  密级    










硕  士  学  位  论  文 
   
 
光效应艺术在标志设计实验的探讨研究 







专  业 名 称：设计学 
论文提交日期： 
论文答辩时间： 
学位授予日期：    
  
答辩委员会主席：   
评阅人：   
 





















另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的资助，
































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，于   
年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 



















































In the digital age, the development of the Internet, digital technology and interactive 
new media brings a new opportunity for logo design. With the advancement of science and 
technology, with the shift of people’s lifestyle, consumer psychology and aesthetic 
standard, the traditional two-dimensional, one-way logos have been unable to meet the 
needs of new era, which will lead to a dramatic change in logo design. Contemporary logo 
design suggests a trend of digitization, multi-dimension and dynamic.  
Optical art, which rose and got popular in the mid of last century, seems promising in 
applying today's highly developed digital technology. Op art emphasizes on the study of 
color science, includes the dynamic activation of the human vital functions aroused by 
light and color information. The art forms developed from initial visual diffraction effects 
constituted merely by black and white up to the multi-plane, semi-solid, three-dimensional 
interactively colored space effects. Whether its rational concept of science, availability of 
mechanized production or the development of multi-dimensional space, can be a good 
integration and cooperation with contemporary digital design.  
Through literature reviewing, based on the theories of logo design and Optical art, this 
article aims to study the application of Op art method in the field of logo design. And 
through the analysis of such logos, as well as internationally renowned cases study, it  
means to elaborate the feasibility and advantages of the combination of Optical art and 
logo design. In the last part, I attempt to make a few experimental redesign for China 
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表 1-3-2 设计的名词解释表 
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